
Peggy Gavan 

Portfolio for Medco 

and Express Scripts



Medicare Open 

Enrollment Campaigns

Develop Concepts

Write Copy

Provide Design Feedback



Express Scripts Medicare (PDP) 

2015 Open Enrollment Campaign
• Generated 30,000+ calls – 119% increase over 2014
• Incorporating cover letter within brochure saved $5K in printing costs

Enrollment Kit: 

8-page brochure 

with plan details 

and application



It’s Part D Time! 2015 Insurance Broker 

Training Session and Ice Cream Party 

Generated ~ 6,200 enrollments 
(37% increase over 2014)

Tabletop materials for broker training 
and ice cream social



It’s Part D Time! Open Enrollment 

Employee Referral Campaign

Invitation desk drop with 
inflated balloon attached 

Posters for cafeteria and       
employee kitchen areas



Customer Service Motivational Campaign 

for 2015 Open Enrollment

Posters, letters, masks, and capes for 
call centers to motivate reps



2012 and 2013 Employee Referral 

Campaigns – Posters and Door-Hangers



Trade Show Collateral 

and Sponsorship Ads

Develop Concepts

Write Copy

Collaborate with Graphic Designers



Reception Invitations for Railway Labor 

Organizations Conference



Trade Show Cocktail Reception and 

Corporate Golf Outing Invitations

Print and e-mail versions







Trade Show Ads and Posters



Corporate Sponsorship Booster Ads 



Consumer-Facing 

Materials (B2C)

Collaborate with Marketing Teams 

and Graphic Designers

Write Copy



Welcome Kit for Health Plan Client

Brochure and letter to encourage 
new members to use home delivery 
pharmacy services

Client satisfaction helped secure a 
new three-year contract



Letters and Direct Mail Pieces to Help 

Members Utilize Their Rx Benefits



Targeted Alert Direct Mail Campaign 

for Medicare Part D Members

Choice Education Brochure

3.8% retail to mail conversion rate

Coverage Gap Alert Letters

7.6% retail to mail conversion rate



Online Guide to Drive Web Traffic 

to Medicare.com



Member Communications That Apply 

Health Literacy Best Practices



B2B Sales Collateral

Develop and Present Concepts

Write Copy

Provide Design Feedback



“Healthy Obsessions” Lead-Gen 

DM CampaignIron-Cross Mailer, Webinar 

Invitation Insert, and Mug



Product Implementation Guides

Comprehensive implementation 
guides for clients

Updated annually to reflect new 

CMS guidance



Government Solutions Sales Collateral



Collateral for Health Plan Sales Teams



B2B Sales Collateral to Support 

Group Retiree Solutions Portfolio

Fact sheets, case studies, 

white papers, webinar ads, and 

brochures result in 16 net-new 

clients and 70% client conversion



Client Holiday Card


